World-Class Franchise

The highest honor any franchise company can earn
is the enthusiastic support of their own franchise community.
DOTI has earned that distinction.

FranSurvey’ Certified DOTI
v’ Confidential surveys.

M
v Every franchisee contacted. @" | ‘ \@

v 20 crucial investment questions asked and answered by
22 of their 27 existing franchise owners for a completion
rate of 81.5% completed in June 2007. DESIGNS OF THE INTERIOR

v We ask about training and support, quality of products and
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services received from the franchisor and much more. Because every life is uniquely designed.

v' Complete 11 page report available as an instant download at: www.DOT IFranchising.com e 1.847.713.2622
www.FranSurvey.com/DOTI 18-3 E. Dundee Road Ste. 208 « Barrington, IL 60010

Relations = 100%

Question P
How would you grade helpfulness and
communication between fellow franchisees?

Response
Combined scores of A+ B + C

C=23%

Quality of Service = 100%

Question
How would you grade the initial training
supplied by the franchisor?

Response
Combined scores of A+ B+ C

C=18%

Support =100%

Question

How would you grade the initial opening
support provided by the franchisor?
Response

Combined scoresof A+ B+ C

C=25%

@ fran|survey.com FranSurvey®,is an independent auditor of franchise opportunities. We are not affiliated with the companies we audit. Visit www.fransurvey.com for details.
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