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Famed Franchise Developer Gary Findley adds Three Food Concepts to Franchise Collection 
Waco, TX – October 15, 2007 – As if his plate wasn’t full enough, Gary Findley announced today that he is taking another big “bite” out of the franchising industry with three food concepts primed for mass consumption. 
Findley, former president and COO of world renowned women’s workout chain Curves, is the visionary who plotted the course for the fitness chain’s craze. Now, as the founder and chief executive officer of Findley Group, a leading U.S. franchise investment, sales and consulting firm, Findley is turning his attention to the food aspect of healthy living by adding three rapidly expanding franchises—Rising Roll Gourmet, Bahama Buck’s and Justix – to his current buffet of franchise opportunities.  
The Findley Group specializes in growing new and existing business concepts nationally through the franchising model.  The addition of Rising Roll Gourmet, Bahama Buck’s and Justix adds even greater variety to the collection of franchise concepts under the Findley Group umbrella. Other brands such as Facelogic (facial spa), Dogtopia (dog day care), Nanny Poppinz (nanny referral agency), and Romp n’ Roll (children’s enrichment center) are positioned as industry leaders in some of the hottest franchise segments.

“Americans are hungry for healthier mealtime and snack time options,” Findley said. “Rising Roll Gourmet, Bahama Bucks and Justix collectively feed the consumer demand for healthy food and dessert alternatives,” Findley said. “I’m passionate about bringing these franchise investment opportunities to a wider entrepreneurial base, which in turn provides consumers with more and better choices.”
Having developed the most successful fitness franchise model in history while with Curves, Findley knows what it takes to become a breakthrough business concept. Consider the following:
· His Findley Group is strategically positioning Rising Roll, a fast-casual restaurant franchise featuring  50 different freshly made gourmet sandwiches, salads, and daily soup selections, for unprecedented growth across the country. With 13 locations in six states across the South and more than 30 additional franchise units sold, Rising Roll is primed for U.S. market penetration. Plus, as a lunch-only restaurant, franchise investors can take advantage of the exceptional earning potential that comes from owning a Rising Roll location while maintaining a high quality of life which is hard to find in restaurant ownership. 
· Similar to Rising Roll, Bahama Buck’s has made a major imprint in the southern half of the U.S. with 26 locations across the region. The popularity of the Texas-based “Original Shaved Ice” concept has reached a feverish level as an increasing number of consumers are appreciating the brand’s 91 creative taste selections with low or zero calories, no fat and no cholesterol. In addition, franchise owners can enjoy the fun, tropical and family-friendly work environment that has become a staple of Bahama Buck’s. With Findley’s acute business vision, Bahama Buck’s is experiencing its most aggressive growth phase in the company’s 17-year history. 

· Ingenuity is another trademark of Findley’s franchise concepts and he saw that trait in Justix. Serving fresh, grilled skewers of USDA beef and pork, all-natural chicken, farm-raised salmon, organic tofu and vegetables, Justix is a franchise investment opportunity that breaks from the fast-casual norm. The chain has also become popular because of its distinctive sweet potato fries, fun and flavorful sauces, and unique desserts like the Cheesecake and Chocolaty Brownie Stixs. 
“There is a lifestyle element that threads these concepts together,” Findley said. “They offer the chance for people to own a business they are passionate about and lead the kind of life they dream about with flexible hours and upbeat, family-friendly atmospheres.”

Findley and representatives from Findley Group are working with entrepreneurs to grow the brands in open territories across the country. 

About Findley Group

Founded in 2004, the Findley Group is a franchise consulting and development company led by the former president and franchise-builder of Curves International, Gary Findley.  Under Findley’s direction as president, Curves International experienced growth in franchises from 50 locations in 1996 to more than 8,000 in 2006.  Currently, the Findley Group is working with 10 innovative and exciting companies who have unique offerings for today’s marketplace.  The Findley Group specializes in expanding new and existing business concepts and growing their brands nationally via franchising. For more information, please visit www.FindleyGroup.com.
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